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Topić’s edited collection Towards a New Understanding of Masculine Habitus:
Women in Leadership in Public Relations and is writing a book chapter which
explores women’s freelance career experiences in the UK public relations industry
(with Sarah Bowman and Heather Yaxley) for a forthcoming book on gender and
freelancing in the communication industries (edited by Anca Anton and Raluca
Moise). She has had work published in Journal of Media Practice and PRism and
recently co-authored a Chartered Institute of Public Relations-funded project on
social mobility in public relations (with Stuart Baird) called Levelling Up the
Public Relations Profession.

Her research explores the lived experience of PR practitioners with a focus on
gender and technology and is currently working on a portfolio of research projects
on the marginalised in PR communities and is currently researching and writing a
book with Ileana Zeler titled Race and Social Mobility in Public Relations. This is
to be published by Routledge as part of their Global PR Insights series.

Sarah Williams, MCIPR, MCIM, FHEA, is the Head of the School of Business
and Law at Buckinghamshire New University, UK. She is co-editor with Eliz-
abeth Bridgen of this book, Women’s Work in Public Relations, to which she also
contributed two chapters, ‘Performing Professionalism: A Story in Three Acts’,
and ‘Using Ethnography to Explore Women’s Work in Public Relations’. She is
also a contributor to Experiencing Public Relations: International Voices, edited
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