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PREFACE

When in this book we use the concept of a historical intro-
duction to knowledge management, we here mean the period
from around 1980 to 2018. This is because it is in this period
knowledge management became a central business concept.
Therefore we deliberately have used many references from the
1980s and 1990s in this book.

Our knowledge philosophy is that without an under-
standing of the history of a knowledge field of inquiry, we
cannot understand, describe, and analyze the now or pre-
dict the future. Even if it may be hard or impossible to
predict the future, it may be possible to create it, but only if
we know something about the history of what we are about
to create.

Creating the future of the company, social systems, etc., is
the philosophy of thinking we use here, not the concept of
adapting to what others have created. It is not the survival of
the fittest, but the survival of those who are able to create their
own future which is the foundation of the knowledge phi-
losophy in this book. This may be understood as a way from
red ocean strategy and Darwinism in social systems, over blue
ocean strategy, to the strategy of creating our own future. This
new strategy can only be successful if we know the history of
what we are about to create.
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In this book, we use a systemic perspective to come to grip
with what has happened in the past, what happens now, and
how to create and predict the future.

Many of the concepts used in this book are explained in the
chapter on concepts (Glossary).

Jon-Arild Johannessen
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