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SYSTEM CONDITIONS FOR A SUSTAINABLE SOCIETY

In a sustainable society, nature is not subject to systematically
increasing...

.concentrations of substances extracted from the
Earth’s crust,

@ ...concentrations of substances produced by society,

...degradation by physical means,
and, in that society.

.people are not subject to conditions that
systematically undermine their capacity to meet their

needs.

g






OPS/images/f06-01.jpg
oli-sssht
sk PR m,m
sl fro W
ot i wwf
,,/m






OPS/images/u11-01.jpg
Hard ~
Knock \‘%
Nuggets %@@





OPS/images/f02-01.jpg
o by Rosalié Winard





OPS/images/f08-01.jpg





OPS/images/f06-05.jpg
WANTED )

Ronald McDonald
aka “The Chrwn

'y
FOR EXPLOITING FARMWORKERS

BEWARB:

REAL RIGHTS FOR FARMWORKERS,






OPS/images/f06-04.jpg
METAPHOR OF THE FUNNEL

Increasing
pressure
over time

Time






OPS/images/f04-01.jpg
Publicity/
Exposure

and who
i involved

Phase

The General Life Cycle of an Issue

Emergence Triggering  “Crisis"/ Public Resolution
Event Positioning
Best opportunity to Save
Resources, Cost & Reduce Risk
- Anticipatory -] < Crisis -

Time





OPS/images/f06-03.jpg
Vision of
what T want

1. Begin with the end in mind

Present

0ok backwards from the vi he present
3. Move step by step towards the vision






OPS/images/f12-02.jpg
GOAL UNCERTAINTY

SUSTAINABILITY LEADERSHIP





OPS/images/u05-01.jpg





OPS/images/f12-03.jpg
Reason a Company Is Considered a Sustainability Leader

% of Total Mentions, All Respondents, 2013

Commitment to sustainability values
Transparency/communication
Part of core business model

Environment/waste/water

Executive leadership has strong SD values

Supply chain

Sustainable products/services

Renewable energy / lowering emissions

o

Industry leader

Innovation / research & development

GSS13_3_bar

26





OPS/images/f09-01.jpg





OPS/images/f12-04.jpg
-.-—ﬂg—wmmauuAA
1aM
e

THE PATH TO A BETTER WORLD STARTS WITH A VISION & PLAN.
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