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Leskinen

Department of Marketing, University of
Vaasa, Vaasa, Finland

Jeppe Trolle Linnet Department of Marketing and
Management, University of Southern
Denmark, Odense, Denmark

Diane M. Martin School of Business, Aalto University,
Helsinki, Finland

Pierre McDonagh School of Business, University College
Dublin, Blackrock, Ireland

Stephanie O’Donohoe University of Edinburgh Business School,
Edinburgh, UK
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Nord de France, Sophia Antipolis, France

Severino J. N. Pereira Departamento de Ciências Administrativas
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