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Business-to-Business Marketing 
Management: Strategies, Cases and 
Solutions
Advances in Business Marketing & Purchasing 
Volume 18

Editors
Professor Mark S. Glynn, Auckland University of Technology, 
New Zealand
Professor Arch G. Woodside, Boston College, USA

Synopsis
This book provides knowledge and skill-building training exercises 
in managing marketing decisions in business-to-business (B2B) 
contexts.  The topic coverage is broad and deep.  The intent is for 
the book to help answer four questions: (1) what questions should 
executives ask when crafting and implementing effective strategies in 
B2B contexts; (2) what tentative answers may be useful for executives 
to consider to these questions; (3) in what skills in crafting strategies 
and decisions are necessary for executives to excel for achieving 
effective outcomes consistently; and how should the B2B go about 
acquiring these skills?

Previous volumes
Volume 17  ISBN: 9781780520247 
Interfirm Business-to-Business Networks: Theory, Methods, and 
Practice
Volume 16  ISBN: 9780857243058 
Organizational Culture, Business-to-business Relationships, and 
Interfirm Networks

ISSN 
1069-0964
ISBN print 
9781780525761
ISBN electronic 
9781780525778
Publication date 
12 April 2012
Price 
GBP £77.95 
EUR €113.95 
USD $144.95
Format print 
Hardback
Format electronic 
PDF
Page count 
360
Dimensions 
156 x 234 mm
Primary BIC code 
KJMV7
Primary BISAC code 
BUS0430000
LCC code 
HF5410-5417.5
Discount code 
SRS
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Measurement and Research Methods in 
International Marketing
Advances in International Marketing 
Volume 22

Editors
Marko Sarstedt, Ludwig-Maximilians-Universität München, 
Germany
Manfred Schwaiger, Ludwig-Maximilians-Universität 
München, Germany
Charles R. Taylor, Villanova University, USA

Synopsis
Publishing cross-national research is often a difficult endeavour as 
ensuring equivalence of method and measures can be challenging.  
Even though the importance of sound data and valid measures 
has long been an acknowledged, it is often problematic to follow 
required quality standards in concrete research situations. Against this 
background, this volume addresses issues pertaining measurement 
and research methodology in an international marketing context. 
Written by a group of internationally renowned scholars, the papers 
address a broad range of subjects including response-bias in 
cross-cultural research, problems with cultural distance measures, 
and construct specification. Others focus on the development and 
application of novel research methods, for example in the context 
of marketing efficiency measurement or international market 
segmentation. Collectively, the papers in this volume substantially 
further marketing knowledge and provide fruitful avenues for future 
research. As such, this volume is an invaluable asset to researchers, 
students and practitioners in this particular field.

Previous Volumes
Volume 21  ISBN: 9780857244475 
International Marketing: Emerging Markets
Volume 20  ISBN: 9781848554689 
New Challenges to International Marketing

ISSN 
1474-7979
ISBN print 
9781780520940
ISBN electronic 
9781780520957
Publication date 
23 August 2011
Price 
GBP £62.95 
EUR €89.95 
USD $114.95
Format print 
Hardback
Format electronic 
PDF
Page count 
200
Dimensions 
156 x 234 mm
Primary BIC code 
KJS
Primary BISAC code 
BUS043060
LCC code 
HF5410-5417.5
Discount code 
SRS
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International Marketing: Emerging 
Markets
Advances in International Marketing 
Volume 21

Editors
Professor Shaoming Zou, University of Missouri, USA
Huifen Fu, University of International Business and 
Economics, China

Synopsis
The global financial crisis has accelerated the shift of economic 
power from the West to the East. The emerging markets have 
become the main engine of global economic growth and firms from 
emerging markets are playing an increasingly important role in global 
competition. This volume of Advances in International Marketing is 
focused on issues that have been largely ignored by the main stream 
literature in international marketing to emerging markets and by firms 
from emerging markets. The papers presented report a variety of 
studies examining: international marketing behaviour of firms from 
emerging markets; market environments and consumer behaviour in 
emerging markets; and MNCs’ international marketing in emerging 
markets. Collectively they offer significant insight into emerging 
markets and point to new directions for future research.

Previous Volumes
Volume 20  ISBN: 9781848554689  
New Challenges to International Marketing
Volume 19  ISBN: 9781848554405  
Michigan State University Contributions to International Business and 
Innovation

ISSN 
1474-7979
ISBN print 
9780857244475
ISBN electronic 
9780857244482
Publication date 
27 January 2011
Price 
GBP £67.95 
EUR €97.95 
USD $124.95
Format print 
Hardback
Format electronic 
PDF
Page count 
300
Dimensions 
156 x 234 mm
Primary BIC code 
KJS
Primary BISAC code 
BUS043060
LCC code 
HF5410-5417.5
Discount code 
SRS
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Research in Consumer Behavior 
Research in Consumer Behavior  
Volume 13

Editors
Russell W. Belk, York University, Canada
Kent Grayson, Northwestern University, USA
Albert M. Muñiz Jr, DePaul University, USA
Hope Jensen Schau, University of Arizona, AZ, USA

Synopsis
Research in Consumer Behavior presents cutting-edge consumer 
research, whether empirical or conceptual, qualitative or quantitative.  
The majority of papers in this volume have been selected from the 
best papers at the 2011 Consumer Culture Theory Conference held 
in Chicago Illinois in July, 2011.  The Conference is the premier 
event for consumer culture research which tends to be qualitative, 
ethnographic, and cultural in orientation and draws a variety of 
scholars from around the world.  Many of these scholars are housed 
in academic marketing departments, but they also come from fields 
of anthropology, sociology, cultural studies, and communications as 
well as from industry.  The papers selected for this volume are those 
judged to be the best among those selected for the conference from 
submissions to the conference peer review. This marks the third 
volume of Research in Consumer Behavior that has been able to 
publish the top Consumer Culture Theory papers.

Previous Volumes
Volume 12  ISBN: 9780857244437 
Research in Consumer Behavior
Volume 11  ISBN: 9780762314461 
Research in Consumer Behavior

ISSN 
0885-2111
ISBN print 
9781780521169
ISBN electronic 
9781780521176
Publication date 
4 November 2011
Price 
GBP £67.95 
EUR €97.95 
USD $124.95
Format print 
Hardback
Format electronic 
PDF
Page count 
282
Dimensions 
156 x 234 mm
Primary BIC code 
KJS
Primary BISAC code 
BUS016000
LCC code 
HF5410-5417.5
Discount code 
SRS



Marketing Books

6

Toward a Better Understanding of the 
Role of Value in Markets and Marketing
Review of Marketing Research 
Volume 9

Editors
Stephen L. Vargo, University of Hawaii at Manoa, USA
Robert F. Lusch, University of Arizona, USA

Synopsis
In their 2004 article “Evolving to a new dominant logic for marketing,” 
Vargo and Lusch established the related principles that value is 
always co-created and, thus, firms cannot deliver value, but only 
develop compelling value propositions. This perspective is now 
known as “service-dominant (S-D) logic.” Subsequent S-D logic 
work has suggested that value not only is always co-created but it 
also requires the integration of resources from multiple sources and 
thus is contextually contingent, since each instance of value creation 
involves the availability, integration, and use of a different combination 
of resources. This repositioning of value, from a static concept of 
something embedded in the output of a “producer” to be “consumed,” 
to a dynamic concept of a co-created outcome in ever-changing, 
networked systems, can be seen throughout the manuscripts in this 
volume.

Previous volumes
Volume 8  ISBN: 9780857248978 
Review of Marketing Research: Special Issue – Marketing Legends
Volume 7  ISBN: 9780857244758 
Review of Marketing Research

ISSN 
1548-6435
ISBN print 
9781780529127
ISBN electronic  
9781780529134
Publication date 
25 June 2012
Price 
GBP £67.95 
EUR €97.95 
USD $124.95
Format print 
Hardback
Format electronic 
PDF
Page count 
300
Dimensions 
156 x 234 mm
Primary BIC code 
KJMV7
Primary BISAC code 
BUS043060
LCC code 
HF5410-5417.5
Discount code 
SRS



Review of Marketing Research:  
Special Issue: Marketing Legends
Review of Marketing Research 
Volume 8

Editor
Naresh K. Malhotra, Nanyang Technological University, 
Singapore

Synopsis
This special issue of Review of Marketing Research is unique in that it 
contains articles by marketing legends in their own words. Presented 
in alphabetical order; Richard Bagozzi, Shelby Hunt, Philip Kotler,  
V Kumar, Naresh K. Malhotra, Kent Monroe, Jagdish M. Sheth,  
Yoram (Jerry) Wind and Gerald Zaltman summarize in their own 
words not only their research but also the salient aspects of their 
academic life journeys. In this outstanding collection: VK views his 
research from a decision-making point of view in terms of decisions 
marketers make either at the market, brand, firm, store, or the 
customer level; Kotler describes how he entered the marketing field 
and shows his contributions in four sections: articles written, books 
published, students nurtured, and executives consulted and trained; 
Sheth, described as an accidental marketer, traces the interesting 
path he followed as the social scientist interested in buyer behavior 
who ventured into organizational buyer behaviour; Wind shows how 
his research has been influenced by the real world challenges facing 
corporations and organizations, and talks of his search for and use of 
the latest methodological developments to assure the rigor and validity 
of the solutions.

Previous Volumes
Volume 7  ISBN: 9780857244758 
Review of Marketing Research
Volume 6  ISBN: 9780765621276 
Review of Marketing Research

ISSN 
1548-6435
ISBN print 
9780857248978
ISBN electronic 
9780857248985
Publication date 
21 July 2011
Price 
GBP £67.95 
EUR €97.95 
USD $124.95
Format print 
Hardback
Format electronic 
PDF
Page count 
376
Dimensions 
156 x 234 mm
Primary BIC code 
KJSM
Primary BISAC code 
BUS043060
LCC code 
HF5410-5417.5
Discount code 
SRS
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Strategic Marketing in Tourism Services

Editors
Rodoula H. Tsiotsou, University of Macedonia, Greece
Ronald E. Goldsmith, Florida State University, USA

Synopsis
Tourism services all over the world currently face rapid changes 
due to market globalization, intensified competition and the dynamic 
evolution of new technologies. Moreover, it is expected that tourism 
will be one of the industries that will be most affected by the current 
recession. The long-term success of tourism services in such a 
fiercely competitive and financially difficult environment depends not 
only on being able to satisfy customers’ needs and desires, but also 
on strategically responding to current global challenges. Therefore, 
strategic marketing becomes a necessary practice in contemporary 
tourism services firms. Strategic Marketing in Tourism Services 
focuses on marketing strategies implemented in tourism services 
firms and includes a collection of papers related to specific marketing 
strategies. The book presents the application of specific marketing 
strategies such as experiential marketing, branding, target marketing, 
relationship marketing and e-marketing in tourism. Furthermore, 
it presents the strategic responses of each tourism sub-sector – 
hospitality, air transport, tour operation, travel agencies and the 
tourism destinations – from various countries around the world.

ISBN print 
9781780520704
ISBN electronic 
9781780520711
Publication date 
23 May 2012
Price 
GBP £49.95 
EUR €59.95 
USD $79.95
Format print 
Hardback
Format electronic 
PDF
Page count 
350
Dimensions 
174 x 246 mm
Primary BIC code 
KJMV7
Primary BISAC code 
BUS043060
LCC code 
HF5410-5417.5
Discount code 
REF



Business, Management and Economics – covers 
fields including Strategy, Economics, Accounting and 
Finance, and Human Resource Management. The 
collection includes leading titles such as: Advances in 
Librarianship, Advances in International Management 
and Research in the Sociology of Organizations.
Social Sciences – high quality research in the 
fields of Education, Environmental Management/
Environment, Health Care Management/Healthcare, 
Language and Linguistics, and Sociology and Public 
Policy. The collection includes leading titles such as: 
Advances in Learning and Behavioural Disabilities; 
Research in the Sociology of Work; and Studies in 
Law, Politics and Society.

Both eBook Collections have no DRM, with no 
download restrictions onto mobile devices, giving you 
unrestricted, concurrent access for multiple users 
across your organization. The eBook Collections 
are available on the same platform as eJournals, 
enabling you to search your chosen subject quickly 
and easily across both formats.

A library at your fingertips

Introducing two Emerald eBook Series Collections:

Research you can use

For more information on Emerald eBook Series 
Collections, please e-mail: 
ebookseries@emeraldinsight.com

www.emeraldinsight.com/tk/ebooks001



Contact Information

10

Emerald Group Publishing Limited, 
Head Office:
Howard House, Wagon Lane, Bingley BD16 1WA, UK 
Tel: +44 (0) 1274 777700, Fax: +44 (0) 1274 785201 
books@emeraldinsight.com  
www.emeraldinsight.com/books

Book Distribution and Customer Service:

Americas

Turpin Distribution – Americas Customer Services 
The Bleachery, 143 West Street, New Milford, CT 
06776, USA 
Tel: +1 860 350 0041, Fax: +1 860 350 0039 
turpinna@turpin-distribution.com

UK and Rest of World

Turpin Distribution – UK Customer Services, 
Pegasus Drive, Stratton Business Park, Biggleswade, 
Bedfordshire SG18 8TO, UK 
Tel: +44 (0) 1767 604951, Fax: +44 (0) 1767 601640 
custserv@turpin-distribution.com

Emerald Books Commercial Team:

Americas

Mary Beth Barilla, Acting Books Commercial Manager 
Emerald Inc., Brickyard Office Park, 84 Sherman Street, 
Cambridge, MA 02140, USA 
Toll-free: +1 617 945 9130 ext 5669, 
Cell: +1 617 605 5509, Fax: +1 617 945 9136 
mbarilla@emeraldinsight.com

Amanda Dausman, Book Account Administrator 
Emerald Inc., Brickyard Office Park, 84 Sherman Street, 
Cambridge, MA 02140, USA 
Toll-free: +1 617 945 9130 ext 5620,  
Fax: +1 617 945 9136  
adausman@emeraldinsight.com

Europe, Middle East, Africa & APAC

Sam Hackney, EMEA Books Account Manager  
Emerald Group Publishing Limited, 
Howard House, Wagon Lane, Bingley BD16 1WA, UK 
Tel: +44 (0) 1274 785023, Mobile: +44 (0) 7817 062369, 
Fax: +44 (0) 1274 785201  
shackney@emeraldinsight.com

Jonathan Smith, Account Executive 
Emerald Group Publishing Limited, 
Howard House, Wagon Lane, Bingley BD16 1WA, UK 
Tel: +44 (0) 1274 785288,Fax: +44 (0) 1274 785201 
jsmith@emeraldinsight.com

General Enquiries

Heather Graveling, Commercial Co-ordinator – Books  
Emerald Group Publishing Limited, 
Howard House, Wagon Lane, Bingley BD16 1WA, UK 
Tel: +44 (0) 1274 785144, Fax: +44 (0) 1274 785201  
hgraveling@emeraldinsight.com

EMEA and APAC print book agents:
Western Europe (excluding the UK, Spain and Portugal) 
Mr Andrew Durnell 
Durnell Marketing 
2 Linden Close, Tunbridge Wells, Kent TN4 8HH 
Tel: +44 (0)1892 544 272, Fax: +44 (0)1892 511 152 
orders@durnell.co.uk

Spain, Portugal and Gibraltar

Mr Christopher Humphrys 
Humphrys Roberts Associates, Calle Teodoro de Molina 
9, Aptdo Correos 83, 29480, Gaucin, Malaga, Spain Tel: 
+34 952 151 462, Fax: +34 952 151 463  
humph4hra@gmail.com

Ms Lynda Hopkins (London Office) 
Humphrys Roberts Associates, 5 Voluntary Place, 
Wanstead, London E11 2RP, UK 
Tel: +44 (0) 20 8530 5028, Fax: +44 (0) 20 8530 7870

Eastern Europe

Mr Marek Lewinson 
Bohaterewicza 3/45, 03-982 Warszawa, Poland 
Mobile: +48 602 707037  
mlewinso@it.com.pl  
www.marek-lewinson.com

South East Europe, Middle East and North Africa

Avicenna Partnership Ltd 
PO Box 484, Oxford OX2 9WO, UK 
Mr Bill Kennedy – Egypt, Lebanon, UAE, Bahrain, 
Oman, Qatar, Iraq, Iran, Libya, Saudi Arabia, Sudan, 
Yemen. Mobile: +44 (0) 7802 244457  
bill.kennedy@btinternet.com

Ms Claire DeGruchy - Cyprus, Greece, Jordan, 
Palestine, Malta, Algeria, Morocco, Tunisia, Turkey. 
Mobile: +44 (0) 7771 887843  
claire_degruchy@yahoo.co.uk

Commonwealth Africa

Tom McGorry 
Tula Publishing Ltd, Aristotle House, Aristotle Lane, 
Oxford OX2 6TR 
Tel: +44 (0)7776 137 698, Fax: + 44 (0)1865 565 747 
tom@tulapublishing.co.uk
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South Africa

Mr Chris Reinders 
The African Moon Press, PO Box 1096, Kelvin 2054, 
South Africa 
Mobile: +27 83 463 3989 
chris@theafricanmoonpress.co.za

India, Sri Lanka, Bangladesh

Mr Ravindra Saxena 
Sara Books Ltd, G-1, Vardaan House, 7/28 Ansari Road, 
Daryaganj, New Delhi – 110002, India  
Tel/Fax: +91 11 23266107  
ravindrasaxena@sarabooksindia.com

Pakistan

Mr Tahir Lodhi 
14-G, Canalberg Multan Road, Lahore 53700, Pakistan 
Tel: +92 42 5437947, Mobile: +92 (0) 300 3419436,  
Fax: +92 42 5437948 
tahirlodhi@gmail.com

China, Hong Kong, Taiwan

Mr Ian Taylor 
Ian Taylor Associates Ltd, Unit 1-17 Building C, In-Do 
Mansion, 48, Zhichun Rd, HaiDian District, Beijing 
100098, China 
Tel: +86 10 58732025 
ian@iantaylorassociates.com

Korea

Mr Se-Yung Jun, Ms Min-Hwa Yoo 
ICK, Information & Culture Korea, 473-19 Seokyo-dong, 
Mapo-ku, Seoul, Korea 121-842 
Tel: +82 2 3141 4791/Fax: +82 2 3141 7733 
cs.ick@ick.co.kr

East Asia

Mr Ian Pringle (Singapore, Brunei, Philippines, 
Indonesia, Thailand, Laos, Cambodia, Myanmar, 
Vietnam) 
APD Singapore Pte Ltd (Singapore office), 52 Genting 
Lane, #06-05 Ruby Land Complex 1, Singapore 349560 
Tel: +65 6749 3551, Fax: +65 6749 3552 
ian@apdsing.com 
rosli@apdsing.com

Ms Lilian Koe, Mr Jimmy Yee (Malaysia, East Malaysia 
only) 
APD Singapore Pte Ltd (Malaysia office), 
No 22, 24 & 26 Jalan SS3/41 47300 Petaling Jaya, 
Selangor, Malaysia 
Tel: +603 7877 6063, Fax: +603 7877 3414  
liliankoe@apdkl.com 
jimmyyee@apdkl.com  
customersvc@apdkl.com

Distributors and stockists:

Malaysia

UBSD (Distributor), 3F-15, IOI Business Park,  
1, Persiaran Puchong Jaya Selatan, Bandar Puchong 
Jaya, 47100, Puchong, Selangor, Malaysia  
Tel: +603 8076 3042, Fax: +603 8076 3142  
enquiry@ubsd-dist.com

Australia, New Zealand, Papua New Guinea

DA Information (Distributor), 648 Whitehorse Road, 
Mitcham, Victoria 3132, Australia 
Tel: +61 (3) 9210 7859, Fax: +61 (3) 9210 7788 
books@dadirect.com

Permissions, Reprints and Translation 
Rights Enquiries:
Emily Hall 
Emerald Group Publishing Limited, 
Howard House, Wagon Lane, Bingley BD16 1WA, UK 
Tel: +44 (0) 1274 785212, Fax: +44 (0) 1274 785201 
permissions@emeraldinsight.com

To write for Emerald:
Sarah Kennedy 
Emerald Group Publishing Limited, 
Howard House, Wagon Lane, Bingley BD16 1WA, UK 
Tel: +44 (0) 1274 785180, Fax: +44 (0) 1274 785201 
skennedy@emeraldinsight.com

All other book enquiries please contact:
books@emeraldinsight.com
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