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Field Guide to Case Study Research in 
Tourism, Hospitality and Leisure
Advances in Culture, Tourism and Hospitality 
Research 
Volume 6

Editors
Kenneth F. Hyde, AUT University, Auckland, New Zealand
Chris Ryan, Waikato University, Hamilton, New Zealand
Arch G. Woodside, Boston College, MA, USA

Synopsis
This field guide shows how to solve the paradox of keeping a 
researcher’s eyes on the prize of understanding the individual 
case while viewing the surrounding context. It enables describing, 
explaining and predicting case (individual and group) behavior, at 
the same time explaining behavior among a set of cases relevant to 
a specific context. This truly international guide embraces Herbert 
Simon’s (Nobel Prize in Economics recipient) insight that a decision 
results from the conjoining two antecedents in human behavior: 
cognitive processing of an individual or group, and a given context 
or problem framing. Changing the context/frame often dramatically 
affects what cognitive process an individual employs as well as her 
ability to craft choices and make decisions wisely. Thus, this field 
guide reports on the necessity of describing and explaining relevant 
decision contexts and to model/predict decisions and behavior for 
specific contexts. Divided into six parts it includes chapters on: 
analysis of texts; how-to-do executive interviews; field interviewing in 
international contexts; stakeholder participatory research; researching 
indigenous and marginal peoples; and cross-case analysis.

Previous Volumes
Volume 5  ISBN: 9780857248534 
Tourism Sensemaking: Strategies to give meaning to experience
Volume 4  ISBN: 9781849509008 
Tourism-marketing Performance Metrics and Usefulness Auditing of 
Destination Websites

ISSN 
1871-3173
ISBN print 
9781780527420
ISBN electronic 
9781780527437
Publication date 
22 June 2012
Price 
GBP £72.95 
EUR €105.95 
USD $134.95
Format print 
Hardback
Format electronic 
PDF
Page count 
590
Dimensions 
156 x 234 mm
Primary BIC code 
KNSG
Primary BISAC code 
BUS081000
LCC code 
G154.9-155.8
Discount code 
SRS
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Tourism Sensemaking: Strategies to give 
meaning to experience
Advances in Culture, Tourism and Hospitality 
Research 
Volume 5

Editor
Arch G. Woodside, Boston College, NY, USA

Synopsis
Accurate and useful assessment of tourism market opportunities, 
network behavior, and tourism destination management performance 
requires solid foundations in performance evaluation theory as 
well as applying metrics covering both sensemaking contexts and 
outcomes. Advances in Culture, Tourism and Hospitality Research 
seeks to advance knowledge and sense-making skills in interpreting 
cultural, organizational, and personal influences relating to tourism 
and hospitality behaviors. The ten papers in this volume make 
explicit current tourism assessment practices and look at how such 
assessments are being conducted and how to go about accomplishing 
prescribing and applying advanced assessment metrics.  With a 
multi-regional focus that includes Asia, Europe, and North America 
this volume examines a variety of topics including: using importance-
performance analysis to discern cultural differences in image 
perceptions with application to international visitors to Mauritius; 
network analysis methods for modelling tourism inter-organizational 
systems; and tools for overcoming continuing bad performance in 
tourism destination management.

Previous Volumes
Volume 4  ISBN: 9781849509008 
Tourism-marketing Performance Metrics and Usefulness Auditing of 
Destination Websites
Volume 3  ISBN: 9781849506038 
Perspectives on Cross-cultural, Ethnographic, Brand Image, 
Storytelling, Unconscious Needs, and Hospitality Guest Research

ISSN 
1871-3173
ISBN print 
9780857248534
ISBN electronic 
9780857248541
Publication date 
21 November 2012
Price 
GBP £62.95 
EUR €89.95 
USD $114.95
Format print 
Hardback
Format electronic 
PDF
Page count 
249
Dimensions 
156 x 234 mm
Primary BIC code 
KNSG
Primary BISAC code 
BUS081000
LCC code 
G154.9-155.8
Discount code 
SRS
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Advances in Hospitality and Leisure
Advances in Hospitality and Leisure 
Volume 8

Editor
Joseph S. Chen, Indiana University, IN, USA

Synopsis
Advances in Hospitality and Leisure (AHL), a peer-reviewed 
series, seeks to deliver refreshing insights from a host of scientific 
investigations pertaining to hospitality, leisure, and tourism while 
rendering an academic forum to stimulate discussion on current 
literature, contemporary issues and emerging trends essential to 
theory advancement as well as professional practices from a global 
perspective. The main focus of this series is to divulge the innovative 
methods of inquiry so as to inspire new research topics that are vital 
and have been in large neglected. AHL strives to address the needs 
of the populace willing to disseminate seminal ideas, concepts, and 
theories derived from scholarly inquiries. Potential readers may 
retrieve useful texts helping outline new research agendas, suggest 
viable topics for a dissertation work, and augment the knowledge of 
the new subjects of learning.

Previous Volumes
Volume 7  ISBN: 9780857247698 
Advances in Hospitality and Leisure
Volume 6  ISBN: 9781849507189 
Advances in Hospitality and Leisure

ISSN 
1745-3542
ISBN print 
9781780529363
ISBN electronic 
9781780529370
Publication date 
13 August 2012
Price 
GBP £62.95 
EUR €89.95 
USD $114.95
Format print 
Hardback
Format electronic 
PDF
Page count 
250
Dimensions 
156 x 234 mm
Primary BIC code 
KNSH
Primary BISAC code 
BUS081000
LCC code 
GV1-1860
Discount code 
SRS
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Advances in Hospitality and Leisure 
Volume 7

Editor
Joseph S. Chen, Indiana University, IN, USA

Synopsis
Advances in Hospitality and Leisure (AHL), a peer-review series 
published annually, is seeking to deliver refreshing insights from a 
host of scientific investigations pertaining to hospitality, leisure, and 
tourism while rendering an academic forum to stimulate discussion on 
current literature, contemporary issues and emerging trends essential 
to theory advancement, as well as professional practices from a global 
perspective.  The main focus of this series is to divulge the innovative 
methods of inquiry so as to inspire new research topics that are vital 
and have been in large neglected.  AHL strives to address the needs 
of the populace willing to disseminate seminal ideas, concepts, and 
theories derived from scholarly inquiries. Potential readers may 
retrieve useful texts helping outline new research agendas, suggest 
viable topics for a dissertation work, and augment the knowledge of 
the new subjects of learning.

Previous Volumes
Volume 6  ISBN: 9781849507189 
Advances in Hospitality and Leisure
Volume 5  ISBN: 9781848556744 
Advances in Hospitality and Leisure

ISSN 
1745-3542
ISBN print 
9780857247698
ISBN electronic 
9780857247704
Publication date 
8 August 2011
Price 
GBP £62.95 
EUR €89.95 
USD $114.95
Format print 
Hardback
Format electronic 
PDF
Page count 
240
Dimensions 
156 x 234 mm
Primary BIC code 
KNSH
Primary BISAC code 
BUS081000
LCC code 
GV1-1860
Discount code 
SRS
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Knowledge Management in Tourism: 
Policy and Governance Applications
Bridging Tourism Theory and Practice 
Volume 4

Editors
Eduardo Fayos-Sola, Ulysses Foundation, University of 
Valencia, Spain
Jafar Jafari, University of Wisconsin-Stout, USA
João Albino Matos de Silva, University of Algarve, Portugal

Synopsis
This book is an outcome of the 2011 UNWTO Ulysses Forum and 
shares the state of the art in issues of development, climate change, 
and governance vis-à-vis tourism. It fosters a multidisciplinary 
reflection on scientific, technological, and procedural approaches to 
tourism policy, establishing principles and guidelines for governance 
agendas concerning tourism. The book facilitates a framework 
for tourism research, codes and voluntary standards as essential 
instruments for tourism theory and practice, concerning both the public 
and private sectors, as well as the host communities – the ultimate 
beneficiaries of tourism. The book assists in developing a roadmap 
for knowledge formation and its transfer, hence the theme of bridging 
theory and practice.

Previous Volumes
Volume 3  ISBN: 9780857246196 
Tourism and the Implications of Climate Change: Issues and Actions
Volume 2  ISBN: 9781849509206 
Tourism in the Muslim World

ISSN 
2042-1443
ISBN print 
9781780529806
ISBN electronic 
9781780529813
Publication date 
6 December 2012
Price 
GBP £72.95 
EUR €105.95 
USD $134.95
Format print 
Hardback
Format electronic 
PDF
Page count 
350
Dimensions 
156 x 234 mm
Primary BIC code 
KNSG
Primary BISAC code 
BUS081000
LCC code 
G154.9-155.8
Discount code 
SRS
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Culture and Society in Tourism Contexts 
Tourism Social Science 
Volume 17

Editor
Antonio Miguel Nogués-Pedregal, Universitas Miguel 
Hernandez de Elche, Alicante, Spain

Synopsis
This book strives to understand the social and cultural dynamics in 
Mediterranean tourist destinations through ethnographic examples 
from Greece, Spain, Egypt, France, Malta and Crete. Migrants, 
tourists and new residents with different nationalities and personal 
motivations converge and share with locals in the same locations 
and/or create new places that mushroom all over the territories 
(i.e. urbanisations in the coasts). As this occurs the practices 
and meanings that give sense to daily life seem to blur traditional 
dichotomic notions such as leisure and labour, residents or locals, 
nationals or foreigners. The work of several social scientists, from 
varied backgrounds, over numerous years, using multiple research 
techniques to observe cultures and societies as they occur in daily 
practices, is documented here. 
This book underlines the importance of focusing on the relations 
among the relations, that is, not simply looking at only one of the 
possible social pairs among these groups (i.e. tourists-locals; tourist-
new residents etc.) but also looking at how the presence of all the 
groups affects both the whole social and cultural processes and the 
relations among them.

Previous Volumes
Volume 16  ISBN: 9780857246813 
The Discovery of Tourism Economics 
Volume 15  ISBN: 9781849507424 
The Study of Tourism: Foundations from Psychology 

ISSN 
1571-5043
ISBN print 
9780857246837
ISBN electronic  
Not available
Publication date 
4 September 2012
Price 
GBP £67.95 
EUR €97.95 
USD $124.95
Format print 
Hardback
Format electronic 
Not available
Page count 
300
Dimensions 
156 x 234 mm
Primary BIC code 
KNSG
Primary BISAC code 
BUS081000
LCC code 
G154.9-155.8
Discount code 
SRS



Business, Management and Economics – covers 
fields including Strategy, Economics, Accounting and 
Finance, and Human Resource Management. The 
collection includes leading titles such as: Advances in 
Librarianship, Advances in International Management 
and Research in the Sociology of Organizations.
Social Sciences – high quality research in the 
fields of Education, Environmental Management/
Environment, Health Care Management/Healthcare, 
Language and Linguistics, and Sociology and Public 
Policy. The collection includes leading titles such as: 
Advances in Learning and Behavioural Disabilities; 
Research in the Sociology of Work; and Studies in 
Law, Politics and Society.

Both eBook Collections have no DRM, with no 
download restrictions onto mobile devices, giving you 
unrestricted, concurrent access for multiple users 
across your organization. The eBook Collections 
are available on the same platform as eJournals, 
enabling you to search your chosen subject quickly 
and easily across both formats.

A library at your fingertips

Introducing two Emerald eBook Series Collections:

Research you can use

For more information on Emerald eBook Series 
Collections, please e-mail: 
ebookseries@emeraldinsight.com

www.emeraldinsight.com/tk/ebooks001



More than 100 years of management research online with 
some articles dating as far back as 1898

68,000 articles from more than 120 journals in key 
management disciplines

Research you can use

For more information please e-mail: 
backfiles@emeraldinsight.com

www.emeraldinsight.com/tk/backfiles001

“The farther backward you can look,  
the farther forward you are  

likely to see” 
Winston Churchill
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Emerald Group Publishing Limited, 
Head Office:
Howard House, Wagon Lane, Bingley BD16 1WA, UK 
Tel: +44 (0) 1274 777700, Fax: +44 (0) 1274 785201 
books@emeraldinsight.com  
www.emeraldinsight.com/books

Book Distribution and Customer Service:

Americas

Turpin Distribution – Americas Customer Services 
The Bleachery, 143 West Street, New Milford, CT 
06776, USA 
Tel: +1 860 350 0041, Fax: +1 860 350 0039 
turpinna@turpin-distribution.com

UK and Rest of World

Turpin Distribution – UK Customer Services, 
Pegasus Drive, Stratton Business Park, Biggleswade, 
Bedfordshire SG18 8TO, UK 
Tel: +44 (0) 1767 604951, Fax: +44 (0) 1767 601640 
custserv@turpin-distribution.com

Emerald Books Commercial Team:

Americas

Mary Beth Barilla, Acting Books Commercial Manager 
Emerald Inc., Brickyard Office Park, 84 Sherman Street, 
Cambridge, MA 02140, USA 
Toll-free: +1 617 945 9130 ext 5669, 
Cell: +1 617 605 5509, Fax: +1 617 945 9136 
mbarilla@emeraldinsight.com

Amanda Dausman, Book Account Administrator 
Emerald Inc., Brickyard Office Park, 84 Sherman Street, 
Cambridge, MA 02140, USA 
Toll-free: +1 617 945 9130 ext 5620,  
Fax: +1 617 945 9136  
adausman@emeraldinsight.com

Europe, Middle East, Africa & APAC

Sam Hackney, EMEA Books Account Manager  
Emerald Group Publishing Limited, 
Howard House, Wagon Lane, Bingley BD16 1WA, UK 
Tel: +44 (0) 1274 785023, Mobile: +44 (0) 7817 062369, 
Fax: +44 (0) 1274 785201  
shackney@emeraldinsight.com

Jonathan Smith, Account Executive 
Emerald Group Publishing Limited, 
Howard House, Wagon Lane, Bingley BD16 1WA, UK 
Tel: +44 (0) 1274 785288,Fax: +44 (0) 1274 785201 
jsmith@emeraldinsight.com

General Enquiries

Heather Graveling, Commercial Co-ordinator – Books  
Emerald Group Publishing Limited, 
Howard House, Wagon Lane, Bingley BD16 1WA, UK 
Tel: +44 (0) 1274 785144, Fax: +44 (0) 1274 785201  
hgraveling@emeraldinsight.com

EMEA and APAC print book agents:
Western Europe (excluding the UK, Spain and Portugal) 
Mr Andrew Durnell 
Durnell Marketing 
2 Linden Close, Tunbridge Wells, Kent TN4 8HH 
Tel: +44 (0)1892 544 272, Fax: +44 (0)1892 511 152 
orders@durnell.co.uk

Spain, Portugal and Gibraltar

Mr Christopher Humphrys 
Humphrys Roberts Associates, Calle Teodoro de Molina 
9, Aptdo Correos 83, 29480, Gaucin, Malaga, Spain Tel: 
+34 952 151 462, Fax: +34 952 151 463  
humph4hra@gmail.com

Ms Lynda Hopkins (London Office) 
Humphrys Roberts Associates, 5 Voluntary Place, 
Wanstead, London E11 2RP, UK 
Tel: +44 (0) 20 8530 5028, Fax: +44 (0) 20 8530 7870

Eastern Europe

Mr Marek Lewinson 
Bohaterewicza 3/45, 03-982 Warszawa, Poland 
Mobile: +48 602 707037  
mlewinso@it.com.pl  
www.marek-lewinson.com

South East Europe, Middle East and North Africa

Avicenna Partnership Ltd 
PO Box 484, Oxford OX2 9WO, UK 
Mr Bill Kennedy – Egypt, Lebanon, UAE, Bahrain, 
Oman, Qatar, Iraq, Iran, Libya, Saudi Arabia, Sudan, 
Yemen. Mobile: +44 (0) 7802 244457  
bill.kennedy@btinternet.com

Ms Claire DeGruchy - Cyprus, Greece, Jordan, 
Palestine, Malta, Algeria, Morocco, Tunisia, Turkey. 
Mobile: +44 (0) 7771 887843  
claire_degruchy@yahoo.co.uk

Commonwealth Africa

Tom McGorry 
Tula Publishing Ltd, Aristotle House, Aristotle Lane, 
Oxford OX2 6TR 
Tel: +44 (0)7776 137 698, Fax: + 44 (0)1865 565 747 
tom@tulapublishing.co.uk
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South Africa

Mr Chris Reinders 
The African Moon Press, PO Box 1096, Kelvin 2054, 
South Africa 
Mobile: +27 83 463 3989 
chris@theafricanmoonpress.co.za

India, Sri Lanka, Bangladesh

Mr Ravindra Saxena 
Sara Books Ltd, G-1, Vardaan House, 7/28 Ansari Road, 
Daryaganj, New Delhi – 110002, India  
Tel/Fax: +91 11 23266107  
ravindrasaxena@sarabooksindia.com

Pakistan

Mr Tahir Lodhi 
14-G, Canalberg Multan Road, Lahore 53700, Pakistan 
Tel: +92 42 5437947, Mobile: +92 (0) 300 3419436,  
Fax: +92 42 5437948 
tahirlodhi@gmail.com

China, Hong Kong, Taiwan

Mr Ian Taylor 
Ian Taylor Associates Ltd, Unit 1-17 Building C, In-Do 
Mansion, 48, Zhichun Rd, HaiDian District, Beijing 
100098, China 
Tel: +86 10 58732025 
ian@iantaylorassociates.com

Korea

Mr Se-Yung Jun, Ms Min-Hwa Yoo 
ICK, Information & Culture Korea, 473-19 Seokyo-dong, 
Mapo-ku, Seoul, Korea 121-842 
Tel: +82 2 3141 4791/Fax: +82 2 3141 7733 
cs.ick@ick.co.kr

East Asia

Mr Ian Pringle (Singapore, Brunei, Philippines, 
Indonesia, Thailand, Laos, Cambodia, Myanmar, 
Vietnam) 
APD Singapore Pte Ltd (Singapore office), 52 Genting 
Lane, #06-05 Ruby Land Complex 1, Singapore 349560 
Tel: +65 6749 3551, Fax: +65 6749 3552 
ian@apdsing.com 
rosli@apdsing.com

Ms Lilian Koe, Mr Jimmy Yee (Malaysia, East Malaysia 
only) 
APD Singapore Pte Ltd (Malaysia office), 
No 22, 24 & 26 Jalan SS3/41 47300 Petaling Jaya, 
Selangor, Malaysia 
Tel: +603 7877 6063, Fax: +603 7877 3414  
liliankoe@apdkl.com 
jimmyyee@apdkl.com  
customersvc@apdkl.com

Distributors and stockists:

Malaysia

UBSD (Distributor), 3F-15, IOI Business Park,  
1, Persiaran Puchong Jaya Selatan, Bandar Puchong 
Jaya, 47100, Puchong, Selangor, Malaysia  
Tel: +603 8076 3042, Fax: +603 8076 3142  
enquiry@ubsd-dist.com

Australia, New Zealand, Papua New Guinea

DA Information (Distributor), 648 Whitehorse Road, 
Mitcham, Victoria 3132, Australia 
Tel: +61 (3) 9210 7859, Fax: +61 (3) 9210 7788 
books@dadirect.com

Permissions, Reprints and Translation 
Rights Enquiries:
Emily Hall 
Emerald Group Publishing Limited, 
Howard House, Wagon Lane, Bingley BD16 1WA, UK 
Tel: +44 (0) 1274 785212, Fax: +44 (0) 1274 785201 
permissions@emeraldinsight.com

To write for Emerald:
Sarah Kennedy 
Emerald Group Publishing Limited, 
Howard House, Wagon Lane, Bingley BD16 1WA, UK 
Tel: +44 (0) 1274 785180, Fax: +44 (0) 1274 785201 
skennedy@emeraldinsight.com

All other book enquiries please contact:
books@emeraldinsight.com
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