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Book Description

Decision-Making in International Entrepreneurship: Unveiling Cognitive Implications 
Towards Entrepreneurial Internationalisation provides a comprehensive insight 
into what drives small and medium firms to internationalise entrepreneurially. 
This is a collection of prominent chapters that gives an understanding of the types 
of processes, methods, and approaches towards decision-making in international 
entrepreneurship. In particular, this book stresses multidisciplinary methods that 
help entrepreneurs in their internationalisation decision. Chapters will analyse 
international entrepreneurial decision-making through a broad range of statisti-
cal methods (e.g. regressions, panel data, and structural equational modelling) as 
well as decision-making and optimisation models in certain and uncertain circum-
stances. Indeed, this research book is essential reading for researchers, scholars, 
and practitioners who are looking to synthesise the process of decision-making 
towards exploiting entrepreneurial opportunities across national borders.
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