
Index

Affective commitment (AC), 42
Alternative types of mentoring

anonymous mentoring, 28
international mentoring, 27
peer mentoring, 28
reverse mentoring, 27, 30, 90, 95,

121
Artificial Intelligence (AI), 131

Baby boomers, 4, 8
Benefits to a mentor, 29–31

objective vs. subjective outcomes, 30

Career functions, 28–29
challenging assignments, 87
coaching, 87
exposure and visibility, 86
sponsorship, 86

Career outcomes, 29
objective career outcomes, 30
subjective career outcomes, 30

China, 3, 7, 9, 10, 12, 55
Coaching

executive coaching, 24, 119
mentoring vs. coaching, 24

Coding, 60, 69
Continuance commitment (CC), 42, 43
Control variables, 53
Cronbach’s Alpha, 53

Data collection, 55, 59
Dependent variable, 51
Direct supervisor, 23, 84, 90, 92, 134
Drafting, 110

Electronic direct mailer (EDM), 111
Employee turnover

turnover vs. turnover intentions,
35–36

voluntary turnover models, 37–41
voluntary vs. involuntary turnover,

36–37
Explanatory sequential design

mixed methods, 47
reasons, 47

Fast moving consumer goods
(FMCG), 58

Formal mentoring, 19–22

Generational cohorts
birth years, 7
characteristics, 5–8
definition, 5
traits, 5

Generation X, 4, 8
Generation Y, 4, 8
Generation Z

decision-making ability, 130–132
information technology, 128
multi-tasking, 132
passion vs. process, 129
relationships, 132–133
short-term pain vs. long-term pain,

129–130

Hypotheses, 45–47

Independent variable, 51
Informal mentoring, 19–22
Initial meeting, 103–104
Initiation

accepting and rejecting, 102
mentor initiates, 101
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