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Part I Accumulating a Gendered Form of Capital

Chapter 1 Physical Appearance as a Form of Capital: Key
Problems and Tensions 23
Iida Kukkonen

Chapter 2 Who Performs Appearance Work, and Who Believes
Appearance Works? Gendered Appearance Beliefs and Practices in
Finland 39
Iida Kukkonen

Chapter 3 The Metrosexual Who Never Visited Finland – The
Eternal Gender Gap in Appearance-related Consumption 57
Outi Sarpila

Chapter 4 Seeking Age-appropriate Appearance among Ageing
Men 71
Hanna Ojala and Ilkka Pietilä
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