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‘...Females would be
sent to certain clients
with a laugh and a wink
that they preferred to see
the girls...”

‘...l remember when | was 22
and had to meet a client. He sat
and held my hand through the
meeting. When | told the
agency owners, they thought it
was best thing in the world and
said he obviously likes you...’

‘...Had to use flirting
and cajolery with
journos..."

‘...We ran an event at a golf
club. | walked in to set up and
was told to get out as only men
were allowed in the room. |
wanted to protest but | needed
my pay cheque. A manager
was with me and didn't bat an
eyelid - it was the norm...”

‘...There was a
perception of female
PRs being the fluffy
events side and men
the more strategic

‘...When a client S
and corporate...

came on to me -
you've got nice legs -
| was told not to make
afuss...

‘...When entertaining
clients/journalists the
team were asked to take
them to a lap dancing
club at which point | made
my excuses and went

‘...I was young and home...

had no responsibilities
but a lot of networking
was drinking after work
or the smoking
room..."
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‘...Definitely male
events — golf rugby,
racing — all designed

around blokes..."

‘...As a married woman with a
child and elderly mother | chose
not to do after work drinks. This

was even though my husband

gave up his career to be the
main carer for our son..."

‘...There was no
flexibility in 90s PR if
someone became
pregnant - back to
work full time or
not at all...’

‘...There wasn’t much part time
working, women could network
the same way as men but not if
they had caring responsibilities.
Those opportunities were
technically available but not
practically...’

‘...We were inhibited
through implicit
cultural pressures
and practices such as
the drinking macho
culture...’

‘...We had to suppress or
hide aspects of our lives
that were inconvenient to
a professional role. This
coloured by own choice of
leaving practice when |
became a mum...’

‘...It was expected
that you had a
husband who you
could bring to events
in the early 90s -
even though | was
only in my early
20s...

‘...Issues about childcare
and pregnancy made
work more difficult for

women. You were
expected to work long
hours regardless of family
situation...”
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‘....Opportunities were greater if
you behaved like an alpha
male, so not what I'd describe
as equal, as men didn’t need to
act. They just needed to be

‘...l think women have themselves...’

always been expected to
act like men...

‘...Clothing in that
period was about
showing power. |
wore smart clothes,
with heels, to be

‘...Thinking back, you wore taken seriously...’

skirts, dresses, and blouses but
not really trousers and it was
expected. You'd be more likely
to get what you wanted if you
used your sexuality, that was
how it was...’

‘...If anything,
women's sexuality was
dialled down by a
conservative unspoken
dress code, although
heels were the
exception...’

‘...I remember being
dismissed amongst
my peers for being a
larger female and not
attractive compared
to the other PR
Babes..."

‘...l always felt it was
easy for guys to just wear
the same suit. Women
however, needed to up
their game - or is that my
own insecurity at play
here...’
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‘...The increase in
women was mainly in
technician roles. Men

still dominated the senior
and management

‘...I was surrounded by some
very strong women who were
ambitious and inspiring,
including a female chief
executive, so this was my
primary influence...’

roles...’
‘...There were a few

women in senior roles but

‘...Men were a rarity so the mainly it was men. Many

(often male) agency owners of the women |

were very excited to hire a encount:redfsleemed cold

male. Their self-hype was such and un elp aey thg:gh

that they were often hired for You ws:';teh"tr;?nmp‘e oh

higher salaries (in my case the
male was working for me but
earning more)...’

‘...l was once invited to
present my annual plan to
the management team.
The MD said that | should
be invited as | was always
good for a laugh. My work
was wanted but not taken
too seriously..."

‘...Found the top jobs
all went to males and
| still had ambitions
for bigger and better
things..."
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