
193

INDEx

accounting systems, 2
additional analysis: social 

desirability bias, 29, 43–44
advanced illumination technology 

(ait), 144–145
agency theory

community game, 143
decision-making simulation

advanced illumination 
technology (ait), 144–145

scenario a, 146–147
scenario b, 147
scenario c, 147–148
scenario d, 148
scenario e, 148–149

descriptive statistics, 127
dominance of, 112
ethical behavior, 113
experimental method

dependent variable, 123–125
independent variable, 122–123
mediating variable, 126
participants, 126
two-stage experimental design, 

121
follow-up questions, 149–152
hypothesis tests

research question, 130–133
supplemental analyses, 133–135
tests of, 128–130

microeconomics, 135
payment claim form, 152
self-fulfilling prophecy, 112,  

114, 137

empirical evidence, theoretical 
assumptions and ethical 
behavior, 118–119

and ethical behavior, 117–118
hypothesis and research 

questions, 119–121
social science theories (See social 

science theories)
self-interest act, 112
self-selection effects, 113
unethical behavior, 112–113
Wall street game, 142

aicPa code of Professional conduct
iMa statement of ethical 

Professional Practice, 157
Responsibilities Principle, 157
unethical decisions, 156
Whistleblowing literature, 157–159

animal Rights, 97
association for certified fraud 

examiners (acfe), 154
auditors’ commitment

additional analysis: social 
desirability bias, 43–44

beliefs and behavioural patterns, 21
client–auditor relationship, 21
code-law jurisdictions, 45
companies’ financial statements, 

20, 21
demographic characteristics, 31–32
descriptive results, 32
ethical decision making, 18, 20
ethical judgements, 20
framework for audit Quality, 21



194 index

hypothesis development
academic literature, 28
additional analysis: social 

desirability bias, 29
independence enforcement, 24–25
organisational ethical culture, 

26–27
partial least squares (Pls) 

analysis, 29
public interest commitment, 

22–24
self-Reported unprofessional 

behaviour model, 28–29
unprofessional behaviour, ethical 

acceptability, 27–28
independence enforcement focus, 

18, 20
institutional regulatory framework, 

19
international auditing and 

assurance standards board 
(iaasb), 19, 21

international federation of 
accountants (ifac), 45

international standard of Quality 
control, 46

partial least squares (Pls) results, 
33 (See also Partial least 
squares (Pls))

professional behaviours, 19
psychological sub-processes, 22
psychology and organisational 

behaviour, 19
public confidence restoration, 18
relationship-based independence, 21
sample and data collection, 29–30
unethical behaviours, 18
variables measurement, 30–31

black–scholes model, 115–116
business in society, 9
business leader vocation, 5
business practice, 9–11

catholic social teaching (cst)
business leader vocation, 5
capitalism, 4
economic efficiency, 4
faith-based perspective, 5
free market systems, 5
Pontifical council Report, 4
principles, 3
Roman catholic church, doctrine 

of, 3
themes, 4

code-law jurisdictions, 45
code of conduct

corporate ethics group, 56
corporate social Responsibility, 57
economic principles, 54
ethical culture, 75–78
globalization, 54, 56
institutionalization processes, 55
institutionalizing ethics

corporate code of ethics, 60
diagnostic controls, 61
interactive controls, 60–61
levers for, 62–63
management beliefs, 59
moral legitimacy, 59
stakeholder power and interests, 

59
institutions, definition, 56–57
legitimacy and firm identity, 57–59
management tools and techniques, 

55
market-based institutional  

forms, 57
socio-political and historic factors, 

54
stakeholder activism, 54
tata group (See tata group)
transparency international’s 

corruption Perception 
index, 54–55

community game, 143
complementary perspective, 91, 104



Index 195

corporate code of ethics, 60
corporate ethics group, 56
corporate social responsibility (csR), 

57
data and measurements

add Minorities and Women to 
board, 97

animal Rights, 97
concerns indicator, 95
control variables, 96, 99
dependent variable, 93–95
environmental issues, 97
health issues, 97
human Rights, 97
labor issues, 98
Political issues, 98
sample selection, 92–93
stats database, 95, 96
sustainability Reports, 98
total csR strengths, 96

descriptive statistics, 99–100
shareholder-sponsored csR 

proposal type, 100–101
legitimacy, 85
Msci stats, 106
regression results, 100–104
shareholder-sponsored csR 

proposals, 84
broad-based research, 88
corporate governance, 87
outcomes, 88
post-voting corporate behavior, 

89
process, 87
regulations based, 87
type, 87

stakeholder activism, 84
theory and hypothesis development

complementary perspective, 91, 
104

economic behavior with social 
relations, 89–90

research question, 92

sufficiency perspective, 91–92
value-rational goals, 85

corus acquisition, 77

decision making, 2
defining issues test (dit) P-score, 154
descriptive statistics, 99–100, 127

moral reasoning, 161
shareholder-sponsored csR 

proposal type, 100–101
diagnostic controls, 61

tata group
code implementation, 75
codes, measures and diagnostics, 

71–73
ethics awareness and training, 

70, 71
ethics council and concern 

management, 73, 74
management system, 70
organizational hierarchy, 75
sensitization Modules, 71
vendor satisfaction, 73

double entry accounting systems, 2

environmental issues, 97

facilitation payments, 76
formal information systems, 61
framework for audit Quality, 21
free market systems, 5

globalization, 54, 56, 63–64

hall Professionalism scale, 172
harman’s single-factor test, 33, 47
health issues, 97
human Rights, 97
hypothesis development, auditors’ 

commitment
academic literature, 28
additional analysis: social 

desirability bias, 29



196 index

independence enforcement, 24–25
organisational ethical culture, 26–27
partial least squares (Pls) analysis, 

29
public interest commitment, 22–24
self-Reported unprofessional 

behaviour model, 28–29
unprofessional behaviour, ethical 

acceptability, 27–28

iMa statement of ethical 
Professional Practice, 157

impression management (iM) scale, 160
independence enforcement, 18, 20, 

24–25
measurement model, 34
structural model, 39
variables measurement, 30

institute of Management accountants 
(iMa), 172–173

institutionalization processes, 55
institutionalizing ethics

corporate code of ethics, 60
diagnostic controls, 61
interactive controls, 60–61
levers for, 62–63
management beliefs, 59
moral legitimacy, 59
stakeholder power and interests, 59

institutional regulatory framework, 19
interactive controls, 60–61

tata group, 69–70
international auditing and assurance 

standards board (iaasb), 
19, 21

international federation of 
accountants (ifac), 45

international standard of Quality 
control, 46

Malcolm baldridge Model, 64
Management accountants’ 

professionalism and ethics

coefficient estimates, 180–182
decision-making process, 170
ethical judgments, 184
literature review and hypothesis 

development
attitudinal attributes, 172
ethical judgment, 173
hall Professionalism scale, 172
institute of  Management 

accountants (iMa), 
172–173

multidimensional approach, 173
relativism, 174
research methodology, 175–179
self-regulation, 174
social obligation, 175

moral equity and contractualism, 
171

multidimensional concept, 170
multidimensional factors, 170
ols regressions of ethical 

rationales, 180, 182
professional affiliation, 171
professional attributes, 170
professional autonomy, 171, 174
professional dedication, 171
relativism, 180
reliability measures, 179
self-concept, 170
self-regulation, 183
social obligation, 180

Microeconomics, 135
Moral judgement/reasoning, 22
Moral motivation and character, 22
Moral reasoning

aicPa code of  Professional 
conduct

iMa statement of ethical 
Professional Practice, 157

Responsibilities Principle, 157
unethical decisions, 156
Whistleblowing literature, 

157–159



Index 197

association for certified fraud 
examiners (acfe), 154

defining issues test (dit) P-score, 
154

demographics, 159, 160
descriptive statistics, 161
ethical decision-making literature, 

155–156
impression management (iM) scale, 

160
limitations, 163–164
pearson correlation coefficients, 

161, 162
regression results, 162

Moral sensitivity, 22

organisational ethical culture, 26–27
measurement model, 34
structural model, 40, 42
variables measurement, 30–31

Pacioli, l.
business, 2–3
and catholic social teaching 

(cst), 13–14
history of, 5–7

Partial least squares (Pls)
analysis, 29
measurement model

average variance extracted (aVe) 
measure, 37

composite reliability (cR), 37
correlation matrix, 37, 38
discriminant validity, 37, 39
reliability and validity, 34–36
variables, 34

structural model
control variable age, 42
cross-validated redundancy 

index, 42
evaluation of, 38
explanatory power, 42
path coefficients, 38, 39

results, 39–41
variance, 42, 43

Pearson correlation coefficients, 161, 162
Pontifical council Report, 4
Public interest commitment, 22–24

measurement model, 34
structural model, 39
variables measurement, 30

Rule-based approach, 24

sarbanes-oxley act (sox), 24
self-fulfilling prophecy, 112, 114, 137

empirical evidence, theoretical 
assumptions and ethical 
behavior, 118–119

and ethical behavior, 117–118
hypothesis and research questions, 

119–121
social science theories (See social 

science theories)
self-Reported unprofessional 

behaviour model, 28–29
measurement model, 34
structural model, 39
variables measurement, 31

shareholder-sponsored csR 
proposals, 84

broad-based research, 88
corporate governance, 87
outcomes, 88
post-voting corporate behavior, 89
process, 87
regulations based, 87
type, 87

social science theories
black–scholes model, 115–116
economics theories, 115
event/behavior, 114–115
ex-post interpretive descriptions, 

116
language frames thought and 

behavior, 115



198 index

money maximizing model, 117
“perfect competition,” 116

stats database, 95, 96
structural equation modelling (seM), 

33
sufficiency perspective, 91–92
Summa, 3, 4

accounting profits, 7–9
business in society, 9
business practice, 9–11
catholic social teaching (cst) 

values, 7
undivided life, 11–13

sustainability Reports, 98

tata business excellence Model 
(tbeM), 64

tata group
beliefs and boundaries

codes, 65
cultural and moral legacies, 65
environmental regulations, 67
external and internal factors, 65
free markets, 66
global competition, 65
institutionalization process, 67
introspection and vision, 64–65
organizational ethics, 65, 66
pressures and unethical behavior, 

68
sustainability, 67
whistle blowing policy, 68

british colonialism, 63
code institutionalization, 68–69

diagnostic controls
code implementation, 75
codes, measures and diagnostics, 

71–73
ethics awareness and training, 

70, 71
ethics council and concern 

management, 73, 74
management system, 70
organizational hierarchy, 75
sensitization Modules, 71
vendor satisfaction, 73

ethical culture, 75–78
ethical principles, 63
globalization, 63–64
interactive controls, 69–70
Malcolm baldridge Model, 64
tata business excellence Model 

(tbeM), 64
transparency international’s 

corruption Perception 
index, 54–55

undivided life, 11–13
unprofessional behaviour, ethical 

acceptability, 27–28
measurement model, 34
structural model, 42
variables measurement, 31

u.s. catholic bishops’ themes, 4

Wall street game, 142
Western capitalism, 14
Whistle blowing policy, 68


	Index



